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FOREWORD FROM THE CHAIRMAN 

The emergence of new media and new digital technologies via the 

amalgamation and digitisation of more traditional forms of media has 

resulted in a radical shift in the control and dissemination of information 

and resources. In this new media landscape then, the importance of the 

Communications and Multimedia Content Forum of Malaysia (CMCF) as a 

regulatory body cannot and should not be underestimated.  

 

This emergence has had a tremendous impact in the advancement of media 

in a technological sense, with the birth of digital television in Malaysia being a prime example of this 

advancement, as well as an indicator of Malaysiaôs intention to become one of the forerunners in the 

migration from analogue to digital television. Th e migration means that it is imperative for content 

development to be fully re -evaluated and aligned with the aspects and characteristics of the shift 

towards digital broadcast technology. 

 

Content in this new digital age has become much more expressive, having been freed from the 

limiting confines of traditional, and often one -way communication. This freedom of information, 

however, should not be totally antagonistic towards or incompatible with the control afforded to more 

traditional media practices and this is where content regulation comes into play. The concept of 

content self-regulation, as practiced by CMCF, has a pivotal role to play in the mediation and 

construction of a content environment that strikes a balance between the new freedoms of the digital 

age against the rules and regulations set out in the Malaysian Communications and Multimedia 

Content Code (Content Code). 

 

The role of the Content Code is to provide guidelines for a responsible approach toward the provision 

of content and it further outlines procedures on self-regulation that will not hinder creativity, 

innovations and the healthy growth of new digital media without neglecting the  social values of this 

country. 

 

The creation and maintenance of CMCFôs brand as an industry self-regulatory authority is therefore 

important . Promoting this brand to advocate self-regulation through awareness programmes is an 

important part of this branding effort. To this end, CMCF offers programmes that generate rapid 

awareness in the form of in -house training provided to members of the public as well as those 

involved in the content industry. CMCF also organises youth awareness programmes which have been 

formulated with the purpose of creating a ñbold awarenessò amongst the youth, mainly with regards 

to content-related issues. 
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Looking back, it is safe to say that 2010 was an encouraging year for CMCF. Weôre constantly 

keeping up with all the latest advancements and expanding our influence in new directions, all for the 

good of corporate citizens and the Malaysian public, and we at CMCF intend to maintain the 

momentum going through 2011.  

 

The year 2011 will also see the 10th Year Anniversary of the CMCF. In commemoration of the 10 

Year Anniversary, the CMCF plans to solidify our relevance and presence to the Malaysian consumers 

by enhancing our awareness programmes on a massive scale. Extensive outreach programmes 

through public seminars, and the engagements with other NGOôs in conjunction with the awareness 

initiatives would be the platform in achieving our objectiv es to familiarise the CMCF to Malaysians in 

all walks of life. The launching of an upcoming TV advertisement will be one of the main me thods in 

the outreach campaign. 

 

In conclusion, the CMCF continues to be a strong advocate of industry self regulation and will 

continue to stand as the principal organisation that can be depended upon to maintain the delicate 

balance between content providers and consumers in an increasingly challenging business and social 

environment. 

 
DATOô BORHANUDDIN OSMAN 
Chairman  
Janu ary 2011  
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The purpose of this report is to table the activity report of the 

Communications and Multimedia Content Forum of Malaysia 

(CMCF) for the period of January 2010 to December 2010 to 

the Malaysian Communications and Multimedia Commission 

(SKMM). 

 

The Content Forum was established in February 2001 as a society 

under the aegis of the SKMM. 

 

Over the past years, Content Forum had embarked on its various 

consumer awareness programmes that have either been held in 

conjunction with the SKMM, State Governments or at the behest of 

/a/CΩǎ ƻǿƴ ƳŜƳōŜǊǎ ŀƴŘ ŀŦŦƛƭƛŀǘŜŘ ǇŀǊǘƴŜǊǎΦ 

 

The Executive Office and Complaints Bureau of the CMCF are fully 

established and operational. The administration of the day to day 

operations is executed by the Executive Office whereas the 

Complaints Bureau is obliged in addressing complaints received from 

members of public or industry members regarding electronic 

content. 

 

The Complaints Bureau Chairman is also mandated by the Council to 

address any issues that require specific content advisory matters 

ǳƴŘŜǊ ǘƘŜ /ƻƴǘŜƴǘ CƻǊǳƳΩǎ /ƻƴǘŜƴǘ !ŘǾƛǎƻǊȅ /ŜƴǘǊŜ ŀƴŘ ŀǎǎƛǎǘŜŘ ōȅ 

the Executive Director. 
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3.1  INTERNAL EVENTS 
 

For the period of reporting, the CMCF Council Members (Council) had met for nine (9) times as per the 

scheduled monthly Council Meetings; 

 

The CMCF had its 10th Annual General Meeting (AGM) on 9 aŀǊŎƘ нлмл ŀǘ ǘƘŜ /a/CΩǎ 9ȄŜŎǳǘƛǾŜ hŦŦƛŎŜΣ 

Petaling Jaya, Selangor. Members of the Council for the 2009-2011 term are as follows: 
 

2010 COUNCIL MEMBERS 

EXECUTIVE COMMITTEE 

 
Chairman 
Dato' Borhanuddin Osman 
Commercial Radio Malaysia (CRM)  
 

 

Vice-Chairman  
Dato' Amrin Hj Awaluddin 

Sistem Televisyen Malaysia Berhad (TV3) 

 
 

                      Hon. Secretary 
                           Mr Ramani Ramalingam 

                

                                                                                 Hon. Treasurer 
                                                                   Tuan Syed Agil Bin Shekh Alsagoff 
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Á Mr. Claudian Navin Stanislaus / Ms. Tay Ai Leen 

Malaysian Advertisers Association (MAA) 

Á En. Omar Shaari / Mr. Donovan Foong  

 Association of Accredited Advertising Agents Malaysia (4As) 

Á Ms. Margaret Lim / Mr. K. Sivanathan  

 Media Specialist Association of Selangor & WP (MSA) 

Á En. Ahmad Izham Omar  

 Metropolitan TV Sdn Bhd (8TV) 

Á En. Zulkifli Haji Mohd Salleh  

 Ch-9 Media Sdn Bhd  

Á Mr. S Mohan / Mr. Paul Loosley 

 Persatuan Penerbit Filem Iklan Malaysia (PPFIM) 

Á Mr. Ramani Ramalingam / Ms. Sharmila Sekaran 

 Recording Industry Association of Malaysia (RIM)  

Á Mr. Chin Yoke Kee 

Association of Post Production & Animation Companies Malaysia (POSTAM) 

Á En. Azli Paat / En. Tahir Othman  

 Dapat Vista (M) Sdn Bhd 

Á Mr. Karan Henrik Ponnudurai / En. Azmi Daud / En. Mohamad Sukeri 

Abdullah 

 Celcom Technology (M) Sdn Bhd 

Á Mr. Nial Deegan / Ms. Samantha Lim 

 Qtelmedia (M) Sdn Bhd 

Á Prof Madya Dr. Kiranjit Kaur / Dr. Thilla Chelliah  

 bŀǘƛƻƴŀƭ /ƻǳƴŎƛƭ ƻŦ ²ƻƳŜƴΩǎ hǊƎŀƴƛǎŀǘƛƻƴ όb/²hύ 

Á Ms. Lok Yim Pheng / Pn. Azmela Abdullah 

 Kesatuan Perkhidmatan Perguruan Kebangsaan Cawangan Wilayah 

Persekutuan 

 Pn. Anira Che Ani 

Telekom Malaysia Berhad 

Á En. Seth Bin Mustapha / En. Mohd Shahriman Bin Mohd Sidek  

 DiGi Telecommunications Sdn Bhd 

Á En. Zaidun Omar / En. Mohd Azman Bidin 

 Jaring Communications Sdn Bhd 

Á En. Mohd Mustaffa Fazil Mohd Abdan  

 Communications and Multimedia Content Forum of Malaysia (CMCF) 
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3.2  External Events 
 

3.2.1 CMCF 2010 MEDIA CONFERENCE 

 

 In line with the CMCFôs effort to maintain its presence and further promote the CMCF 

branding, a media conference was held on 12 January 2010 at the One World Hotel, Bandar 

Utama to further strengthen the cause. The med ia conference had unveiled the facelifted 

CMCF website as well as the launching of the upcoming CMCF radio commercials. 

 

 The media conference also covered key highlights of CMCF activities throughout the year 

2009 that includes the print media campaigns. Members of the media that were present 

during the conference had taken note of the milestone achieved by the CMCF. Pursuant to the 

media conference, an article in the Utusan Malaysia featuring the CMCF was published on 15 

January 2010. 

 

3.2.2 óGEGAR GENERASIKUô CARNIVAL  

 

 The CMCF had participated in the óGegar Generasikuô Carnival which was held from 1 January 

2010 to 2 January 2010 at Dataran Merdeka, Kuala Lumpur. The event was organised by 

Kementerian Penerangan, Komunikasi Dan Kebudayaan Malaysia (KPKK). A highlight of the 

carnival includes the launch of the óSouth Africa World Cup 2010ô by the Minister of 

Information, Communications and Culture. The CMCF had distributed promotional materials to 

visitors at its exhibition b ooth during the carnival.  
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3.2.3 MY 1MALAYSIA EXPOSITION  

 

 The CMCF participated in the My 1Malaysia  Exposition that was held at the Putra World Trade 

Centre (PWTC) from 22 January to 24 January 2010. The expo featured exhibitions by local 

entrepreneurs, universities and research bodies for market ready research and development 

projects to be developed, produced and marketed locally and abroad. 

 

 The event was officiated by Yang Bhg Datoô Mohd Johari Baharom, Deputy Minister of 

Agriculture and Agro-based Industries. The CMCF had set up a booth during the expo and 

promotional materials were distributed to the visitors at the CMCFôs booth. Two (2) staffs of 

the CMCF Executive Office attended the opening ceremony that was held on 22 January 2010 

and the welcoming dinner on 21 January 2010 at the Seri Pacific Hotel, PWTC.  

 

 

 

 

 

 

 

 

 

 

3.2.4 CMCFôS JOINT WORKSHOP WITH THE SKMM CENTRAL REGIONAL  OFFICE  

 

 The CMCF kicked off the year on its awareness programme by co-organising a joint seminar 

with the SKMM Central Regional Office entitled óPositive Internet Useô on 26 January 2010 at 

the De Palma Hotel, Shah Alam, Selangor.  

 

 The seminar attracted huge part icipation of students from several institutions of higher 

learning (IHL) around the state of Selangor. The abovementioned seminar was proposed by 

the CMCF as part of the efforts in promoting the self regulatory framework to the public. 

Invitations were sent for 250 pax, however the turnout totalled approximately 330 pax.   

 

 The CMCF Executive Office was involved actively in terms of planning and executing the 

seminar. Two (2) members of the CMCF, being Jaring Communications Sdn Bhd and 

Cybersecurity Malaysia had provided speakers for the workshop at the invitation of the CMCF.  

 



CMCF ANNUAL REPORT 2010 Page 9 
 

 All in, the workshop was a success and served as a solid platform for the CMCF to continue 

promoting self regulation of content disseminated over the electronic networked medium to 

all age groups of the public.     

 

                     

 

 

 

 

 

 

 

 

3.2.5 KARNIVAL DIGITAL PEKAN 1MALAYSIA 

 

 At the behest of the Malaysian Communications and Multimedia Commission (SKMM), the 

CMCF was invited to participate in the óKarnival Digital Pekan 1Malaysiaô held on 30 January 

2010 in Pekan, Pahang. The carnival was officiated by YAB Datoô Sri Mohd Najib bin Tun 

Abdul Razak, the Prime Minister of Malaysia. The theme of the carnival was óMemacu Budaya 

Teknologiô.  

 

 Also present during the official launch ceremony of the event was  Datuk Seri Utama Dr Rais 

Yatim, Minister of Information, Communications and Culture as well as Datuk Sri Adnan bin 

Haji Yaakob, the Menteri Besar of Pahang. 

 

 The CMCF had set up a booth during the carnival and promotional materials were distributed 

to the visitors at the carnival. The Executive Director and a staff of the Executiv e Office 

attended the event.     

   

           

 

 

 

 

 

 

 

 


